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This month’s marketing material includes some AMAZING material!  

I have spoken and written about the incredible technology of VOICE BROADCASTING previously.  Far too often, a Doctor hears what I have to say about it, but fails to follow through and enjoy the amazing return on investment possible with Voice Broadcasting.

Even if you’ve used Voice Broadcasting previously, you likely have not used it enough.  It’s something that should definitely be part of your ongoing marketing plan.

Voice Broadcasting:  

Voice Broadcasting is one of my all time favorite marketing tools and strategies.  It is SO SIMPLE…and SO INEXPENSIVE…it’s absolutely frightening how much money you can make by helping others through Chiropractic by using this technology.

Let me ask you a question.  How valuable is it when your patients get a personal phone call from you wishing them the best on a particular holiday…or letting them know you are thinking of them…or letting them know you miss them because they haven’t been in for awhile…letting them know you’ve sent them an importance piece of correspondence in the mail…etc.?

The answer is that it is profoundly valuable (and ultimately profitable) to be able to personally call each of your patients.

However, it’s not PRACTICAL for you to call every one of your patients that often.  You just don’t have the time to do so.

Well…there’s an answer to this dilemma.  You can call EVERY ONE OF YOUR patients as often as you want, at a very low cost (for around .12 cents per connected call)…and it only takes you a few minutes to do it.

Impossible?  Well…yes, if you were calling and speaking with each of your patients personally.  But it is NOT impossible if you are using voice broadcasting technologies.

Voice Broadcasting is telephone technology that allows you to:

-Record a 60 second or less phone message (as if you were leaving the message on someone’s answering machine) and broadcast that message out to as many phone numbers as you desire.

It’s like this.  You call a company called Automatic Response Technologies (ART).  They are also found online at www.automaticresponse.com.  You set up an account with them for the “voice broadcasting” technology.  There is a set up fee that is greatly reduced when you mention TIM PAULSON to them (I refer enough people to them where they give those whom I refer a lower rate).  Also, your cost per second for messages is reduced by mentioning my name.

ART will give you instructions on how to use this technology.  I CAN USE THE TECHNOLOGY EASILY and QUICKLY…and I am a huge “technophobe” (I’m far from a computer “guru”!!!).  They can help virtually anyone do a voice broadcast quickly and easily.

Anyway, ART will give you a phone number to call in their system.  You call that number and enter your private passcode which they’ll give you.  Then you are able to record a message AS IF YOU ARE LEAVING THE MESSAGE ON SOMEONE’S ANSWERING MACHINE.  That’s the key…voice broadcasting is used to leave messages on your patients’ answering machines…not to play a message if the phone is answered live (that would be annoying!).

So the message you record would go something like this:

 “Hi, This is Dr. Tim, your chiropractor.  I’m sorry I missed you.  Hey, I’m going to go ahead and leave you a quick message here.  You haven’t been in the office for awhile, and I just wanted you to know that my staff and I have missed seeing you.  Would you please call the office at 000-0000?  We have an “I miss you” gift for you when you call, okay?  Alright…thank you very much.  I hope to hear from you soon.  Bye!”

Notice I DON’T use a person’s name in the greeting.  I make it generic (so it can be left on all the answering machines you want!)

Okay, so you record a message like this in the ART system.  What now?

You (or one of your assistants!) go onto a computer where you have phone numbers of your patients stored.  You very simply (trust me…it’s a SNAP!!!  ART will walk you through this and you’ll be amazed at how easy it is to do) and upload the phone numbers of those whom you’d like this message delivered to via answering machines.  

You then program the ART system to send the message out at the precise day and time you want it to go out.

Now, generally the best time to have a voice broadcast go out is when your patients are likely to NOT BE HOME.  Why?  Because if the person answers their phone live, the message does NOT play (a very pleasant recorded voice will simply say, “Sorry, wrong number”).  You want the answering machines to pick up so the message can be left as if you called personally to leave the message.

By the way, you do NOT get charged anything when a person picks up the phone live.  You only get charged when the message actually plays on the answering machine.

So…with that in mind, you may want to program the Voice Broadcast to go out at 1:30pm on a Tuesday.  You can program the ART system to get the message out between 1:30pm and 2:00pm (or whenever you designate).

The ART system is so advanced that you can go into their special website and literally watch what happens with each call as it’s happening live (not that you’ll want to spend your time doing that.  It’s just possible if you’re interested).  You’ll be able to see the results of each call, like, “Success” and “No Answer” and “Busy” and “picked up live”.  At the conclusion of the voice broadcast, you can go into the website and see how many were successfully delivered, and how many were not.  THEN…with a few clicks of a button, you can RECYCLE the list of those who were not successfully delivered the first time.  You simply let the system know when you want it to try again to those that were not successfully delivered the first time.


Is that slick, or what?

You can use this technology all year long (how impressive will it be to your patients when you do a Voice Broadcast at Thanksgiving time when they hear a message like this):


 “Hello…this is Dr. Tim.  I’m going to go ahead and leave this message on your answering machine.  I wanted to wish you and your family a very happy Thanksgiving [or St. Patricks’ day, or Easter, or Independence Day, etc.]!  It’s a good time to tell you my staff and I are very thankful for the opportunity to serve you chiropractically.  Have a wonderful holiday, and I hope to see you soon!  Happy Thanksgiving!  Bye!”

I’m telling you right now.  This goes a LONG way in endearing your patients to you.  It will generate visits…referrals…repeat visits…conformity…all kinds of good things.  “People don’t care how much you know…until they know how much you care.” 

You can use this technology to draw attention to an important letter you may be sending.  (For example, if you have patients who have not been in for care for a long time, you might want to send them an “I MISS YOU LETTER”.  Or you may want to send them a letter requesting referrals.  When you let your patients know a letter is in the mail to them, and ask them to be sure to read the letter, it increases response to the letter significantly (I’ve heard the ART company quote something like an 83% increase in response when you couple a voice broadcast with a letter!)

So the message may go something like this:


 “Hi.  This is Dr. Tim, your chiropractor.  I hope you are doing fantastic!  Hey, I wanted to let you know I put a very important letter in the mail to you today.  It’s in a yellow envelope, and it should be in your mailbox in the next day or two.  It is so important I wanted to call you and let you know it is coming.  I hope you’re doing well.  Thanks!  Bye.”

Do you think they’ll pay more attention to the letter when they have been made aware “a very important letter” is on its way?  


YES!!

Is this cool, or what?

I have shared this technology with people from a variety of different industries.  I’ve seen it work time and time and time again.  The return on investment is often remarkable.  It’s not unusual for me to hear things like, “I spent $18 on a voice broadcast (that would be a voice broadcast to maybe to 150 numbers)…and I got $3,250 in visits as a result.”

Here’s a script that has worked very well for many others:


 “Hi…this is Dr. Tim, your chiropractor.  Sorry I missed you.  I wanted to let you know that my office has been extremely busy lately.  I have had a flood of patients coming which has made it a bit difficult for me to see all those who would like to be seen.  BUT…I do see on my schedule that I have a couple appointments available on Wednesday and Thursday of this week.  So I was thinking of you, and thought I’d call to let you know.  If you want to take one of those appointments, please give my office a call right now and we’ll get you in. The number is 000-0000.   Thanks so much, and I hope you are doing great!  Bye.”  

Do you think that would move anyone to action?  It’s likely to have the effect of patients calling and saying things like, “Hey, Dr. Tim called me and told me there may be appointments available early next week.  I want to book one of those appointments!”

I do NOT advocate your saying things that are not true in your messages.  Just find that which is accurate, and turn it into something very compelling that will create a path to your door.

Here’s another you can use when you’ve learned some new technique or “new technology.”

“Hi, this is Dr. NAME, your chiropractor.  Sorry I missed you.  I’m going to go ahead and leave a message for you right now, okay?

I don’t know how to tell you this…

…(pause)…

…but I have good news!  There have been some recent new health breakthroughs I am very, very excited about.  And you know what?  It all has to do with your HEALTH RESET BUTTON!

Check this out!  There is a “health reset button” lying inside of you.  The reset button needs to be gently triggered from time to time…and when you have it done it fires up your health and wellness.

I have set aside some additional appointments over the next two weeks.  I want to make sure I can see you in my office so I have an appointment available for you.  Please call my assistant, ASSISTANT’S NAME right now before you forget…okay?  The number to call is:  000-0000.  

Have a great day!  Thank you!  Good bye! 

LENGTH OF MESSAGE:

By the way, you should try to make your voice broadcasts less than 60 seconds if you can.  The reason is that some answering machines cut the message off at precisely 60 seconds.  You don’t want that to happen.

Restrictions of use:

First of all, I USE VOICE BROADCASTING ALL THE TIME!!!  It’s awesome!  It’s powerful!  It’s highly effective!!!  So don’t let anything get in the way of your doing a voice broadcast, okay?  

One restriction as of this writing is that you cannot do a voice broadcast to phone numbers of individuals whom you don’t yet have a relationship with.  In other words, you can’t use this to “cold call” people who have never requested information or sought care from you.  The people you do a voice broadcast to  need to be existing patients of yours, or they must active prospects (meaning they’ve requested information from you within the previous 18 months, as I understand it).


You can simply ask ART’s customer service (they are fantastic…very helpful!) and get more info regarding any restrictions are in your jurisdiction.  Things change, so just ask ART what’s going on with restrictions.  (Of course, I’m not an attorney and I do not dispense legal advice.  You have the obligation to always check with legal and chiropractic entities to ascertain the legality of using any of the materials contained in this program where you practice.)  

Here’s a script for those who have requested info from you, but who have not yet come in for care:


 “Hi, this is Dr. NAME.  Sorry I missed you.  You requested some information from me some time ago.  The information was (describe info… “a report”, “a brochure”, etc.).  I hope you enjoyed it.  I wanted to call and invite you to come in for the “Health Audit” you probably read about.  The visit is usually $125…but until DATE it’s only $27.  Call my office at 000-0000 and tell my assistant NAME that Dr. NAME called you and invited you to come in for just $27.  NAME (assistant) will schedule your appointment right away.  Thanks so much!  I hope to see you soon!  Again, my office number is 000-0000.  Bye!”

You can use this technology to confirm appointments each day.  It can go something like this:


 “Hello there.  This is Dr. Tim.  I wanted to remind you of your appointment with me for tomorrow.  If you have any questions, just give my office a call at 000-0000.  I look forward to seeing you!  Thanks!  Bye.”


I realize there is no specific appointment time mentioned here.  And of course, a live call to each person with an appointment scheduled is preferable.  But if you aren’t doing confirmations, this is a good thing to do.

OTHER USES:

What happens if there’s an emergency and you have to get a message out to your patients.  You can use this technology to get the message out.  For example, if there was a WEATHER EMERGENCY and your office has to close.  You can get a Voice Broadcast out within minutes to those who are scheduled for appointments.

YOU CAN PROGRAM YOUR MESSAGE TO PLAY WHEN PEOPLE PICK UP THE PHONE LIVE TOO.  

One of the features of ART’s system is you can choose to have the message play when a person actually picks up the phone to answer.  I don’t recommend you use this most of the time because it’s simply a recording playing into their ear.  You want to leave the message on their answering machine because it sounds more like a personal message that way.  BUT…

…in some cases (like cases of emergency) you can program the message to play to everyone, whether they pick up the phone or it goes to their answering machines.

“Hi, this is Dr. Tim, and this is a recorded message I’m getting out to you.  I am calling because of an emergency.  The blizzard has caused street closures all around the city. Most people can’t even get out of the house.  I don’t want you out driving to my office today in these conditions.  All appointments scheduled today will need to be rescheduled.  I have set up call forwarding so we can reschedule your appointment.  So please call 000-0000 now and ASSISTANT’S NAME will schedule you another appointment.  I will have extended hours the rest of the week to make sure you can get in.  Sorry or the inconvenience…but Mother Nature sometimes takes over!  See you soon.  Thanks.  Bye!”

HOW YOU CAN GET STARTED…

The way to get set up on a voice broadcast is simple.  Just contact Jeff Troyer (vice president) at ART (Automatic Response Technologies) Phone: 1-888-408-4222 ext.9009.

Be sure to mention Tim Paulson and you will get a special discounted offer they make available for Marketing Mastermind members. 

Take action ON THIS VALUABLE TIP and you'll be pleased AND AMAZED with the results!
Additional Script Ideas:


 “Hello…this is Dr. NAME, your chiropractor.  I’m sorry I missed you.  This week is my birthday, and I want to give YOU a gift!  I have 6 openings for adjustments this week…and I have a special bonus gift for you you’ll love.  Please call my office at 000-0000 right away so you can come help celebrate my birthday, and YOU’LL walk away with the gift.  Happy birthday to me!  Thanks!  Bye!”

HERE’S A GREAT VOICE BROADCAST SCRIPT!!!!!

“Hello, this is Dr. NAME, your chiropractor.  Sorry I missed you again.  Hey, I wanted to remind you that just like a computer, your body’s computer needs to have its reset button pushed from time to time.  Your body’s reset button may need this same attention right now.  I hope you are feeling well…but please don’t forget that even when we feel well there very well could be some interference in your body that could lead to future health problems.  So please call my office and say, “Yes, I want to make an appointment to get my body reset button triggered.”  My office number is 000-0000.  Thanks, and have a great day.  Bye!”

END:  Take action with any one of the scripts I’ve created for you this month.  You are likely to get an AMAZING return on investment on the voice broadcasts you do.  TAKE ACTION…TAKE ACTION!!!
 “Hi, This is Dr. Tim, your chiropractor.  I’m sorry I missed you.  Hey, I’m going to go ahead and leave you a quick message here.  You haven’t been in the office for awhile, and I just wanted you to know that my staff and I have missed seeing you.  Would you please call the office at 000-0000?  We have an “I miss you” gift for you when you call, okay?  Alright…thank you very much.  I hope to hear from you soon.  Bye!”�
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